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Glad to meeté.



Organizational perspective

ÅMultiple perspectives in need of one another

ÅEnd result defined in multiple terms:

ïIn terms of state of the art addiction treatment

ïIn terms of build en functionality (user friendly)

ïIn terms of marketing (easily found so that many 
can profit)

The Challenge:

The unusual cooperation of professionals,

technicians and marketing experts



About Brijder

ÅSpecialist in addiction treatment
ÅPart of ParnassiaBavogroep 
Å40 offices and clinics
ÅWestern part of the country
Å1050 employees
Å12.000 patients a year
Åú72.000.000 a year
ÅE-health introduced in 2007



E-health: Dually Fueled

1. Marketing perspective:
o Ambition to grow and be óthe bestó
o Reaching online consumer
o Winning new patient groups (and answer their needs)
o Reducing costs (regular) treatment programs

2. Professional perspective:
o Offer the best treatments possible
o Early interventions
o Based on evidence and practice

o Client satisfaction


