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Glad to meeté.



Organizational perspective

ÅMultiple perspectives in need of one another

ÅEnd result defined in multiple terms:

ïIn terms of state of the art addiction treatment

ïIn terms of build en functionality (user friendly)

ïIn terms of marketing (easily found so that many 
can profit)

The Challenge:

The unusual cooperation of professionals,

technicians and marketing experts



About Brijder

ÅSpecialist in addiction treatment
ÅPart of ParnassiaBavogroep 
Å40 offices and clinics
ÅWestern part of the country
Å1050 employees
Å12.000 patients a year
Åú72.000.000 a year
ÅE-health introduced in 2007



E-health: Dually Fueled

1. Marketing perspective:
o Ambition to grow and be óthe bestó
o Reaching online consumer
o Winning new patient groups (and answer their needs)
o Reducing costs (regular) treatment programs

2. Professional perspective:
o Offer the best treatments possible
o Early interventions
o Based on evidence and practice

o Client satisfaction



20% of new clients 

enrolls in 

online treatment

Stated Goal Brijder

http://www.istockphoto.com/stock-photo-5185814-blue-eye-on-red-background-shallow-dof.php


SUD ôs Under treated

Alcohol
Population: 810.000 - 1.000.000
In treatment: 30.000 (< 4% )

http://www.trimbos.nl



Primary prevention

Brief intervention

Specialized treatment

Care

Persisting use Å severity drinking ŷ, symptoms ŷÅ intensity intervention ŷ



The longer we wait é..

Åé the higher the probability of 
(severe) physical and/or psychosocial 
problems

Åé the higher the complexity en 
intensity of the intervention

Åand é. the more costs are involved.



Online treatment Brijder

Five interventions
for problematic use and SUD 

gambling



Elements

Åinformation
Åself test
Åconsult
Åapplication/enrolling
Åintake
Åtreatment
Åcontact with fellow 

patients

E-





Online treatment
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E-Health +



Focusing on

ÅReaching all possible online consumers

ÅEnable and stimulate visitors to enroll in 

online treatment

ÅEnable and facilitate payment for 

treatment



Online marketing

ÅSEO

ÅSEA

ÅOnline banners

ÅLinking

ÅOff-line

NEWS!



Search Engine Optimization



Search Engine Advertising



Online banners



Linking



News



Off-line: newspapers


