Online surveys about alcohol
and other drug websites
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Problem & Aims

w There is limited research especially in Austral il

= Investigating internet usage rates and what peoples |

= opinions and preferences are of alcohol and other drug=
(AOD) websites.

w To gain an understanding about what people like and
prefer/want when visiting AOD websites.




Method
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w Three online surveys were developed for:
- TheGeneral Public (N=3313)
- Health practitioners (N=126)
- Website providers (N=26)

w Each survey was accessed online via Monkey Survey, was
anonymous, and took 105 minutes to complete.

w The general public survey was advertised vi
Facebookon AOD and healtlelated website
and via consumer and tertiary email lists.
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